Journal of Gastro Tourism Vol. 4, No. 1, February 2026, pp. 51-68

SHM PUBLISHER
SURYA HIIAU MANEAAT

https://www.shmpublisher.com/index.php/jogasto

Journal of Gastro Tourism /@IOGASTO

p-ISSN: 2985-4350
e-ISSN: 2985-3931

A phenomenological study of nightclub visitor lifestyles
and their role in shaping urban night tourism in

yogyakarta

Fera Dhian Anggraini'", Azis Fitri Profita Aznam', Winda Rosita Dewi!
'Department of Hospitality, Akademi Pariwisata Dharma Nusantara Sakti, Indonesia

DOI: https://doi.org/10.52465/jogasto.v4i1.658

Article Info

ABSTRACT

Article history:

Received Feb 24, 2026
Revised Feb 26, 2026
Accepted Feb 27, 2026

Keywords:

Lifestyle
Nightclub
Night tourism
Visitors

This study aims to identify the lifestyle patterns of nightclub
visitors based on observational data and in-depth interviews
with 25 participants at prominent nightclubs in Yogyakarta.
The research employed a qualitative approach with a
phenomenological design and was analyzed using NVivo
software. The findings reveal three dominant themes in the
lifestyle of nightclub visitors in Yogyakarta: culture and
norms, hedonism, and representation and self-validation. A
distinctive finding shows that visitors actively negotiate
between pleasure-seeking behavior and strong local socio-
cultural expectations. As a city widely recognized as a
student and cultural center, Yogyakarta’ s nightlife reflects a
pattern of self regulation in which visitors seek enjoyment
while maintaining social respectability. These findings
provide empirically grounded insights into the unique
characteristics of Yogyakarta’ s urban night tourism and offer
references for developing more adaptive, culturally sensitive,
and safe nightlife management strategies.

This is an open access article under the CC BY-SA license.
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1. Introduction

The development of tourism in Yogyakarta over the past three years has demonstrated
increasingly comprehensive, layered, and rapid transformations. Long known as an
educational and cultural city, Yogyakarta has evolved into a major tourist destination
offering a wide range of activities and entertainment from morning until late at night. The
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growth of Yogyakarta’s tourism sector is reflected in the high mobility of visitors,
improvements in tourism facilities, and the expansion of the creative economy, all of
which contribute to the emergence of new recreational patterns (Ohyver et al., 2024;
Halim, 2025; Nurhidayati et al., 2025; Harsono et al., 2025; Siregar et al., 2025). According
to data from the Central Statistics Agency (BPS) of Yogyakarta, the number of domestic
tourist trips entering the city has increased significantly over the past three years,
positioning Yogyakarta as one of the regions with the highest domestic tourist intensity in
Indonesia.

Based on the available data, domestic tourist trips in 2023 reached more than 30 million
and continued to grow in 2024, reaching 38 million trips. Meanwhile, the 2025 figure
represents cumulative data up to March 2025 and does not reflect a full-year total. These
statistics indicate a notable upward trend in domestic tourist arrivals between 2023 and
2024, while the 2025 figure remains provisional.

Night tourism constitutes a distinct segment within the tourism industry focusing on
activities and attractions available after sunset or during evening hours (Eddyono, 2021;
Smith & Eldridge, 2021; Plyushteva, 2021; Herawan et al., 2023; Harmi et al., 2024;
Anggraini et al., 2025). Night tourism has increasingly become a strategic sector in global
tourist cities as it can extend the length of stay, enhance tourist spending, and generate
employment opportunities (Eldridge & Smith, 2019; Evans, 2020; Zhang et al., 2022;
Pawlusinski, 2023; Xiong et al., 2024). In essence, night tourism encompasses various
social and recreational activities occurring from dusk until early morning (Velikova &
Dimitrova, 2019; Lin et al., 2022; Son et al., 2023; Anggraini et al., 2025). Its forms include
night-time dining, performing arts, bars, late-night cafés, and nightclubs (Pinke-Sziva et
al., 2019; Nofre, 2021; Seo¢anac & Dimitrovski, 2022; Santoso et al., 2023).

Nightclubs serve as one of the core facilities within night tourism, functioning as licensed
entertainment venues for dancing, drinking, and socializing into the late hours (Charman
& Govender, 2020; Romadhon, 2021; Fahrul, 2024; Chervenliev, 2024). Nightclubs
commonly feature disc jockey (D]) performances or live music and generally provide
alcoholic beverages (Jamaludin, 2020; Carah et al., 2021; Shomad, 2022; Nukita, 2022;
Rietveld, 2022). They are highly favored among night-tourism attractions due to their
strong social, recreational, and atmospheric appeal (Chen et al., 2020; Nurlela et al., 2024;
Suroto et al., 2025). The emergence of nightlife activities in Yogyakarta has become
increasingly visible alongside the growth of nightlife districts such as Prawirotaman,
Babarsari, Magelang Road, and Palagan Road.

Table 1. Summary of the number of nightclubs in yogyakarta

Region Number of nightclubs
Prawirotaman 5
Babarsari 3
Magelang Road 6
Palagan Road 4

Yogyakarta has since transformed into a vibrant night time interaction hub for domestic
tourists, international visitors, and local residents alike. This urban transformation
demonstrates the city’ s ability to preserve its cultural identity while adapting to evolving
urban lifestyles, globalization, and shifting leisure preferences. The growth of nightlife
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entertainment in nightclubs represents a prominent phenomenon within urban tourism
studies. Nightclubs may be understood as entertainment venues and sociocultural spaces
serving cultural functions (Nofre et al., 2019; Hill et al., 2020; Page & Connell, 2020; Seijas
& Gelders, 2021). Previous studies assert that nightclubs constitute spaces enabling
identity formation, self representation, and lifestyle expression (Abidi, 2021; Ugur &
Akova, 2021; Nofre & Ruiz, 2023; Wijaya, 2021). For many urban residents, nightclubs
function as venues where individuals build social relationships, explore personal freedom,
and engage with popular culture.

However, within the Indonesian context, existing nightlife studies have predominantly
focused on economic impacts, urban branding, spatial development, or regulatory issues,
particularly in metropolitan destinations such as Bali and Jakarta. Scholarly attention has
largely emphasized commercialization, tourism revenue, or moral controversies, while
limited research has examined nightlife as a lived sociocultural experience shaped by local
norms and identity negotiations. Empirical studies that explore how visitors interpret,
internalize, and negotiate nightlife practices within culturally conservative urban settings
remain scarce. Previous research in Yogyakarta has addressed youth lifestyle shifts and the
expansion of urban leisure spaces, yet it has not critically analyzed how nightclub visitors
themselves experience the tension between modern entertainment practices and deeply
rooted Javanese cultural values. This absence reveals a significant gap in Indonesian
nightlife literature, particularly regarding phenomenological understandings of visitor
lifestyle within culturally symbolic cities.

Yogyakarta represents a distinctive case compared to cities such as Bali and Jakarta. Bali is
internationally recognized as a global tourism enclave where nightlife is institutionally
integrated into mass tourism infrastructure. Jakarta, as a metropolitan capital, reflects
cosmopolitan urban consumption patterns driven by corporate lifestyles and high-income
entertainment markets. In contrast, Yogyakarta is widely known as a student city and a
cultural center grounded in Javanese philosophy, modesty norms, and strong community
based social control. The coexistence of royal heritage, educational identity, and expanding
nightlife districts creates a layered sociocultural landscape not commonly found in other
Indonesian cities. This dual identity generates a unique dynamic in which nightlife does
not merely function as commercial entertainment, but as a contested social space where
modern leisure practices interact with moral discourse, religious sensibilities, and local
expectations of social respectability.

The growth of nightclubs in Yogyakarta cannot be separated from the interplay between
local cultural values and modernity, as Yogyakarta is deeply influenced by Javanese
traditions, norms of modesty, social tolerance, and religious life. Nightlife development
frequently triggers public debate regarding morality, regulation, and the social function of
night-time entertainment. Several nationally reported controversies involving
performances deemed to violate local norms illustrate ongoing tensions between modern
nightlife culture and Ilocal value systems (detikjogja.com, September 2024;
jogja.antaranews.com, September 2024; kompas.com, February 2025). These tensions
create a unique sociocultural context that warrants deeper academic exploration.

The growth of nightclubs in Yogyakarta therefore cannot be separated from the ongoing
negotiation between Javanese cultural norms and contemporary nightlife culture. Rather
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than positioning this tension as a background issue, this study places it at the center of
inquiry by asking:

1. How do nightclub visitors in Yogyakarta construct and interpret their lifestyles
within a city strongly associated with cultural refinement and moral values?

2. In what ways do visitors negotiate pleasure-seeking behavior with local
expectations of social propriety?

3. How does this negotiation shape the distinctive character of urban night tourism
in Yogyakarta?

By foregrounding these questions, this study moves beyond general discussions of
nightlife growth and instead examines the lived experiences of visitors as active agents
navigating cultural boundaries.

The lifestyle of nightclub visitors, situated within shifting leisure patterns, is an essential
aspect to understand. Lifestyle refers to how individuals live their daily lives as expressed
through their activities, interests, and opinions (Hanusch, 2019; Gao & Sai, 2020; Jennyya
et al., 2021; Seftiana et al., 2023; Lestari et al., 2023). Within the context of night tourism,
lifestyle becomes a key factor for understanding visitor motivation, consumption
behavior, entertainment preferences, and social interaction patterns. Existing studies on
Yogyakarta note that shifts in youth lifestyles have expanded urban leisure spaces and
increased demand for nightlife venues. However, these studies have not comprehensively
examined the lived experiences, patterns, and meanings of lifestyle as understood from
the perspective of nightclub visitors themselves.

Understanding nightclub visitor lifestyles is strategically important for nightclub
managers, entertainment industry practitioners, and local government. Stakeholders can
utilize lifestyle insights to design more responsive management strategies aligned with
visitor needs. Conversely, night tourism policies that disregard visitor lifestyles may lead
to mismatches with local community values, overlook safety considerations, or generate
cultural resistance. A holistic understanding of visitor lifestyles can also support the
Yogyakarta government’ s efforts to develop an adaptive, safe, and culturally aligned night
tourism ecosystem. This study therefore seeks to address both academic and practical
needs by conducting an in-depth analysis of the experiences and perceptions of nightclub
visitors to uncover their lifestyle patterns.

2. Literature Review

The literature review aims to provide a strong conceptual foundation for understanding
lifestyle in shaping visitation patterns, activity preferences, and the social expressions of
nightclub visitors in Yogyakarta.

2.1. Night tourism within the dynamics of urban life

Night tourism constitutes an important element within the social and economic structure
of modern cities (Neuts, 2020; Krisnawati, 2021; Wijayanti, 2022; Garcia-Ruiz & Nofre,
2024; Agustina et al., 2025). Night tourism activities have grown alongside the changing
rhythms of urban life, which are increasingly flexible and oriented toward recreational
needs after working hours. In urban contexts, night tourism manifests in various forms, such
as night culinary experiences, artistic performances, café districts, and nightclubs that
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provide spaces for expression and social interaction (Kowalczyk & Derek, 2020; Hassane,
2024; Matoga et al., 2024; Rezaei, 2025).

Night tourism functions as an economic driver through job creation, increased public
consumption, and the circulation of small and medium-sized enterprises in areas
surrounding entertainment venues (Phucharoen et al., 2023; Ngo, 2024; Alen, 2025). It also
plays a significant role in shaping urban identity. Well-managed nightlife districts can
enhance a city’s attractiveness for local residents, domestic tourists, and international
visitors. A city with a vibrant night tourism sector reflects creativity, inclusivity, and
adaptability to social change (Elshater & Abusaada, 2022; Rusata & Hamidah, 2023; Hjelm,
2024).

Nighttime activities within the scope of night tourism symbolize cultural dynamism and
reflect societal openness to diversity (Wilantara, 2024; Astutik & Suharto, 2025). However,
the development of night tourism must be situated within a comprehensive urban policy
framework (Koodsela, 2019; Nag & Rathore, 2025). Its development should incorporate
spatial governance, security measures, and supporting infrastructure to ensure a balance
between economic interests and residents’ comfort. Regulations concerning noise levels,
operating hours, and public space supervision are integral components of nighttime
governance aimed at maintaining equilibrium between recreational needs and public order.

Active participation from local communities is essential to ensure that the development of
night tourism in Yogyakarta proceeds in an inclusive and sustainable manner, prevents
negative impacts such as social disturbances, and maximizes economic benefits for all
segments of society (Suharto et al., 2024; Anom & Suryasih, 2024; Pramono, 2025). Night
tourism can thus serve not only as a source of revenue but also as a reflection of a city’s
commitment to quality of life and cultural sustainability.

According to Ulfah (2021), the dynamics of urban life within the context of night tourism
are influenced by several interrelated factors that shape patterns of urban behavior:

1. Regional economic development as the primary driver of increased nighttime
activities.

2. Changes in urban lifestyles.

3. The development of infrastructure and urban spatial governance.

4. Cultural interactions evolving within urban public spaces.

The dynamics of night tourism in urban life result from the interaction between economic
factors, lifestyle transformations, infrastructure readiness, and cultural development. The
combination of these elements positions night tourism as a complex and strategic social
phenomenon in urban planning and development.

2.2. Lifestyle of nightclub visitors in yogyakarta

The lifestyle of nightclub visitors in Yogyakarta represents a social phenomenon that
continues to evolve in line with the increasing diversity of nighttime tourism activities and
the changing patterns of entertainment consumption among urban communities (Istriyani,
2021; Suharyanto et al., 2023; Clarke, 2024; Ayudya et al., 2024). Previous studies indicate
that the behavior of nightclub visitors in developing cities is strongly influenced by socio-
cultural dynamics, the need for nighttime recreation, and the growing function of nightclubs
as spaces for youth identity expression. Yogyakarta, known as both a student city and a

55



cultural city, possesses distinctive characteristics due to its large young population, diverse
social classes, and the growing number of entertainment districts operating with music,
lighting, and atmospheric concepts designed to meet the relaxation and social interaction
needs of urban residents.

Nightclubs in Yogyakarta function as modern entertainment venues that offer social
experiences distinct from other forms of nighttime activities (Sutopo, 2019; Al Faruq et al.,
2025; Grandi et al., 2025). Visitors generally come from productive age groups, particularly
university students, creative workers, and young professionals seeking balance after daily
routines (Wiweka et al., 2021; Sukamto et al., 2025). They perceive nightclubs as spaces to
refresh their mood, enhance emotional energy, and express lifestyles that may not be
displayed in more formal public settings (Masullo et al., 2022; Anggraini et al., 2025). This
condition illustrates that nightclubs hold a cultural function as nighttime recreational spaces
accommodating the emotional and social needs of their visitors.

The lifestyle of nightclub visitors is closely related to the need to express identity through
appearance, fashion style, musical preferences, and chosen patterns of interaction.
Nightclubs in Yogyakarta commonly feature electronic music performances and live sets by
Disc Jockeys (D]), which contribute to visitor segmentation based on specific entertainment
interests (Mirza & Wandebori, 2024; Rizal et al., 2024). Visitors who prefer certain music
genres often form their own social groups, while nightclubs function as spaces for affirming
identity through musical taste, social behavior, and entertainment preferences. This
phenomenon is further strengthened by Yogyakarta’s young population, which
demonstrates a high level of acceptance toward popular culture originating from major
cities in Indonesia (Rencidiptya, 2020; Andriese, 2025).

Nightclubs in Yogyakarta also serve as arenas for the formation of new social relationships
among individuals who were previously unfamiliar with one another (Toomistu, 2019;
Arifin et al., 2019; Darmawan et al., 2025). The fluid and informal atmosphere allows visitors
to build new social networks, whether for friendship, music communities, professional
connections, or more discreet relationships.

Phenomena observed in several prominent nightclubs in Yogyakarta generally reveal groups
of students from outside the city who use nightclubs as spaces to integrate into new social
environments. However, the lifestyle of nightclub visitors in Yogyakarta also presents
aspects that require attention. Some previous studies note that nightclub environments
characterized by loud music, dramatic lighting, and spontaneous interactions may trigger
impulsive behavior, emotionally driven alcohol consumption, or conformity to group
behavior without careful consideration (Kolins, 2022; Tutengea, 2022; Courtney, 2024).

Overall, the lifestyle of nightclub visitors in Yogyakarta reflects patterns of nighttime
recreation as well as representations of emotional needs, identity expression, and social
relations within urban society. Nightclubs function as entertainment venues that enable
visitors to gain aesthetic, social, and symbolic experiences not commonly found in other
public spaces (Toubes & Vargas-Sanchez, 2021; Mattson, 2023; Eba et al., 2025).

The lifestyle of nightclub visitors in Yogyakarta can be understood through several
indicators:

1. Nighttime recreational activities
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Entertainment and music interests

Orientation toward appearance and self expression

Social preferences and networking patterns

Personal opinions or values regarding freedom, pleasure, and urban cultural identity

vk N

2.3. The development of nightclubs in yogyakarta

The development of nightclubs in the City of Yogyakarta over the past five years has
demonstrated steady growth in terms of visitor numbers, entertainment concepts, and
service diversification, particularly in areas with high nightlife intensity such as Jalan
Magelang, Jalan Solo, and the city center. This statement is based on officially published data
from the Central Statistics Agency (BPS) of Yogyakarta covering the period 2020-2024,
while data for 2025 refer only to cumulative records available up to March 2025 and do not
represent full-year figures. Therefore, the 2025 data are presented as preliminary statistics
rather than projections. This trend indicates that nightclubs have become an integral part of
the increasingly diverse recreational patterns of Yogyakarta’ s urban community.

The existence of nightclubs in Yogyakarta possesses distinctive characteristics compared to
those in major cities such as Jakarta and Bali. Nightclubs in Yogyakarta tend to emphasize
simpler concepts while highlighting social closeness and a friendly atmosphere typical of a
student city. They function as social spaces that bring together individuals from diverse
social backgrounds, including out-of-town students, creative workers, tourism sector
employees, and domestic tourists.

Nightclubs in Yogyakarta also facilitate the formation of informal social interactions, new
friendships, and spontaneously emerging urban community networks. These interaction
patterns are influenced by musical ambiance, lighting arrangements, and spatial
atmospheres that encourage social openness among individuals (Anggraini et al., 2025).
Previous studies indicate that the intensity of social interaction in Yogyakarta’ s nightclubs
is stronger than in larger cities because visitors originate from relatively diverse social
environments yet remain interconnected through daily activities characteristic of a student
city (Falentina et al., 2021; Oruh et al., 2023; Alam & O’ Connell, 2024).

Nightclubs in Yogyakarta strive to provide safe and controlled entertainment experiences
through security management, service systems, and the implementation of operational
regulations. Several nightclubs have adjusted their operations in accordance with local
government regulations, including operating hours, security systems, and visitor
monitoring policies.

Nighttime entertainment activities contribute to the circulation of the local economy
through sectors such as food and beverages, transportation, employment, and creative
industries including music and live performances. The increase in night tourism activities
can stimulate the growth of small and medium enterprises operating around entertainment
areas, such as street food vendors, online transportation providers, and other supporting
services. This condition demonstrates that the presence of nightclubs impacts not only
visitors but also directly influences the surrounding community’ s economic activities.

However, the development of nightclubs in Yogyakarta is inseparable from the socio-
cultural dynamics of the local community. Certain groups perceive nightlife activities
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critically, considering them not fully aligned with local cultural norms. The existence of
nightclubs in Yogyakarta represents part of the urban community’s social adaptation
process to continuously evolving forms of modern entertainment. Nightclubs in Yogyakarta
thus function not only as entertainment venues but also as social phenomena reflecting
urban dynamics that integrate recreational needs, social interaction, cultural creativity, and
economic activities within a nightlife ecosystem that continues to evolve.

3. Method

A qualitative approach with a phenomenological design was employed in this study to
gain an in-depth understanding of the lifestyle patterns of nightclub visitors in Yogyakarta.
Phenomenology was selected to explore the subjective meanings and perceptions
constructed by visitors through their night-time recreational activities. The focus of this
study is to describe lifestyle-related phenomena as directly experienced by nightclub
visitors, without assessing the moral value or correctness of their behaviors.

Table 2. Participant’ s data

Category Description

Number of participants 25 individuals

Age 18 - 35 years

Gender Male and female

Employement status Students,  creative  workers,  private
employees, young professionals

Frequency of nightclub visits 2 - 3 visits per month

Primary data were collected through in-depth interviews and participant observation.
Semi-structured interviews were used to explore visitors’ activities, interests, opinions,
perceptions, and the meanings they attach to their lifestyles within nightclub settings.

Participant observation was conducted across 35 separate visits to five selected nightclubs
over the research period. These visits represent venue-based observational sessions rather
than observations of individual participants. The purpose of these repeated field
immersions was to understand broader social interactions, spatial dynamics, consumption
behavior, identity expressions, and the general atmosphere of nightlife environments. In
several instances, observations coincided with the presence of interviewed participants to
contextualize their narratives, however the 35 visits do notindicate observation frequency
per participant. Secondary data were derived from academic publications, Central
Statistics Agency (BPS) reports, relevant media articles, and operational documents from
the selected nightclubs.

All collected data were analyzed using NVivo software to organize interview transcripts
and field notes, perform coding processes, identify emerging patterns, and generate
visualizations such as word clouds, hierarchy charts, and thematic models (Hartono et al.,
2025). Data reduction involved coding interview transcripts into meaningful units,
grouping codes into categories, and identifying initial patterns associated with activities,
interests, and opinions related to lifestyle. Data validity was maintained through source
triangulation and adherence to ethical principles of social research throughout the study.

4. Results and Discussion
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The analysis of observational and interview data from 25 participants, processed using
NVivo, revealed three major themes characterizing the lifestyle of nightclub visitors in
Yogyakarta: (1) Culture and Norms, (2) Hedonism, and (3) Self-Representation and
Validation. These themes emerged through open coding of interview transcripts, selective
coding of observational notes, and thematic mapping using cluster analysis and word
similarity charting.

1.

Culture and norms

The theme of culture and norms reflects how visitors consciously negotiate their
nightlife participation within Yogyakarta’s strong Javanese cultural environment.
Several participants emphasized awareness of local values and social expectations.
One participant stated:

“Yogyakarta is different. Even when we go clubbing, we still have to remember where
we are. It’ s not like Bali where everything feels more free.” (P4).

Another participant explained: “I enjoy the music and the atmosphere, but I still
control myself. I don’ t want to act excessively because people here talk, and reputation
matters.” (P9).

These statements indicate that nightlife participation is shaped by moral awareness
and social self-regulation rather than purely uninhibited leisure.

Hedonism

The second theme, hedonism, reflects pleasure-seeking motivations such as stress
relief, entertainment, and sensory enjoyment. Participants described nightlife as an
escape from academic and professional pressures.

One participant stated: “After a stressful week, going to a nightclub helps me release
everything. The music and crowd make me forget my problems.” (P2).

Another participant mentioned: For me, it’s about enjoying the moment dancing,
dressing up, feeling the energy. It’ s my way of rewarding myself.” (P11).

Self representation and validation

The third theme highlights how nightclubs function as spaces of identity performance
and social validation. Participants acknowledged the importance of appearance, social
media presence, and peer recognition.

One participant explained: “When I go to a nightclub, I prepare my outfit carefully. It’ s
part of showing who I am.” (P6).

Another stated: “Posting stories from the club is normal. It shows that we are active,
social, and connected.” (P13).

These narratives illustrate that nightlife spaces serve as arenas for symbolic capital,
self-expression, and social positioning within Yogyakarta’ s youth culture.
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The thematic structure demonstrates that nightclub visitation in Yogyakarta is shaped
by entertainment needs, shifting sociocultural dynamics within the student-
dominated urban community, identity expression, and the ways visitors build social
relations within nocturnal public spaces.

The following section presents the NVivo based data visualization from interviews with 25
participants across five major nightclubs in Yogyakarta. These include word objects,
hierarchy charts, and relationship maps illustrating the thematic structure of visitors’
lifestyles.
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Figure 1. Visitor lifestyle interview word object
4.1. Word object analysis

The word cloud reveals that nightclub visitors’ lifestyles are strongly dominated by the
idea of freedom without limits. Frequently mentioned terms such as “without
boundaries,” “relaxed,” and “modern” indicate that visitors perceive nightclubs as spaces
where they can express themselves and escape rigid social conventions. Words like
“community” and “outfits/clothing” also appear prominently, suggesting that self-
representation and social validation are central elements of their nightlife lifestyle.
References to “tipping” and “drink menus” further highlight the role of hedonistic
spending and consumption patterns in shaping social identity.

4.2. Hierarchical structure of lifestyle themes

Gaya hidip penginjing Kiub

Figure 2. Visitor lifestyle hierarchy chart

The NVivo hierarchy chart identifies three main lifestyle dimensions:
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1. Culture and norms
Culture and norms constitute the dominant theme influencing the lifestyle of nightclub
visitors. The findings show that visitors perceive nightclubs as spaces where social
rules are relatively flexible, enabling them to experience modern, relaxed, and
unrestricted forms of self-expression. This reflects how nightclubs operate as cultural
arenas in which visitors temporarily detach from everyday social constraints while
embracing contemporary urban leisure trends.

2. Hedonism
Hedonism emerges as the second prominent theme, yet in Yogyakarta it appears in
culturally nuanced forms. Visitors express pleasure-seeking behavior through
premium drink selection, shared table spending, and tipping practices. Unlike purely
transactional tipping in metropolitan nightlife, tipping in Yogyakarta often resembles
saweran, a traditional Javanese practice of publicly giving money as appreciation
during performances.

One participant explained: “When the DJ plays our requested song, we give extra
money. It feels like saweran in traditional events.” (P8).

While ordering premium bottles and VIP tables still functions as a marker of social
distinction, “It changes how people see you in the club” (P19), the integration of
saweran-like gestures reflects how modern nightlife consumption is localized within
Javanese cultural expressions. This hybrid pattern distinguishes Yogyakarta’ s nightlife
from more commercially standardized entertainment cities.

3. Self representation and validation
Self representation and validation form the third major theme. Visitors intentionally
curate their appearance, through clothing, accessories, and stylistic decisions—to
showcase identity, confidence, and social belonging. Participation in exclusive
communities or social circles further strengthens this identity construction. Nightclubs
thus function both as entertainment venues and as social arenas for network
expansion, creating a performative space where identity affirmation becomes central.

4.3. Relationship mapping

The relationship map demonstrates strong connections among key lifestyle indicators
such as clothing choices, community participation, drink preferences, cultural norms, and
self-representation. These connections emphasize the interplay between individual
preferences and broader sociocultural structures that influence visitor behavior.

The mapping shows that nightclub lifestyles in Yogyakarta arise from a comprehensive
sociocultural process in which personal preferences, pursuit of pleasure, and the need for
social recognition intersect. Visitors’ lifestyle expressions are not isolated behaviors;
rather, they emerge from a continuous negotiation between personal identity, group
expectations, and the cultural landscape of the city.

44. Interpretation of themes
1. Culture and norms
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Visitors navigate their identities within nightlife spaces that coexist with Yogyakarta’ s
strong Javanese cultural context. Despite perceiving nightclubs as freer environments,
many remain aware of local values related to modesty, religiosity, and social propriety.
This creates a negotiation process wherein individuals seek pleasure while remaining
mindful of societal perceptions. Nightclubs thus represent modern cultural spaces that
intersect with traditional norms, shaping a hybrid lifestyle in which freedom is
moderated by cultural belonging.

2. Hedonism

The strong presence of hedonistic behaviors is visible through emotional release,
recreational escapism, and spontaneous consumption patterns. Observations show
that electronic music, dynamic lighting, and euphoric atmospheres contribute to
heightened emotional states, encouraging visitors to feel liberated, energized, and
socially open. While positive aspects include mood enhancement and social bonding,
negative tendencies also emerge, such as impulsive behavior, excessive consumption,
or temporary loss of self-control. This aligns with theoretical frameworks that position
nightlife as an emotionally charged rhythm of urban living.

3. Self representation and validation

Nightclubs operate as stages for identity performance. Visitors feel freer to display
confidence, experiment with fashion, and express versions of themselves that may not
surface in formal social environments. Social validation occurs through peer
recognition, group affiliation, and even the digital capture of nightlife moments for
social media. However, some visitors note pressures to conform to group expectations
or to portray bolder identities to gain acceptance. This positions the nightclub as both
a space of liberation and a site of subtle social competition.

45, Inregrated lifestyle structure

The intersection of culture and norms, hedonism, and self representation produces a
unique lifestyle pattern among nightclub visitors in Yogyakarta. The lifestyle is shaped by:

— Adaptation to local cultural expectations
— Desire for recreational pleasure and emotional relief,
— The need to express and validate identity within a modern urban context.

These findings confirm thematic relationships in nightlife tourism literature while
highlighting Yogyakarta’s distinctive context as a cultural and student-centered city.
Nightclubs contribute to the city’ s nightlife ecosystem by accommodating urban lifestyle
expressions, yet remain situated within a culturally grounded social environment.

5. Conclusion

This study reveals that nightclub visitor lifestyles in Yogyakarta are shaped by emotional
drives, social seeking, and self-exploration, yet these motivations are consistently
negotiated within strong local cultural norms. Unlike purely commercial nightlife
destinations, Yogyakarta’s night time tourism reflects a hybrid character in which
pleasure seeking behavior coexists with social awareness and cultural sensitivity. This
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distinctive pattern requires context based governance rather than generic nightlife
regulation.

Based on these findings, three policy recommendations are proposed for the Yogyakarta
Tourism Office. First, develop culturally adaptive nightlife guidelines that balance
entertainment growth with local value sensitivity. Second, implement a Safe Night
Tourism Program focusing on responsible alcohol practices, visitor safety standards, and
collaboration with nightclub operators. Third, position Yogyakarta’ s branding around the
concept of culturally responsible nightlife to differentiate it from metropolitan
destinations such as Bali and Jakarta. These measures can support the development of a
sustainable, safe, and culturally aligned night-time tourism ecosystem in Yogyakarta.
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